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Articles Published in Other Journals

I. Fenomen Yapigkanhg ve Onciilleri Arasindaki iligkilerin Belirlenmesine Yonelik Bir Arastirma
OZTURK 0.
Business and Economics Research Journal, vol.14, no.1, pp.123-140, 2023 (Peer-Reviewed Journal)

II. Online Hizmet Kalitesini Etkileyen Faktorler ve Online Hizmet Kalitesi Algisinin Pandemi Oncesi ve
Pandemi Siiresince Karsilastirilmasi: Bir Arastirma
OZTURK 0.
Yonetim Bilimleri Dergisi, vol.21, no.50, pp.987-1016, 2023 (Peer-Reviewed Journal)

IIl. Hizmet Hatas1 ve Telafisi Kapsaminda Sosyal Kayginin Tiiketicilerin $ikiyet Etme Niyeti Uzerinde

Diizenleyici Etkisinin Arastirilmasi: Restoran Sektdoriinde Bir Arastirma
OZTURK 0.
International Journal of Social Inquiry, vol.15, no.2, pp.335-363, 2022 (Peer-Reviewed Journal)
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Agizdan Agiza letisim ve Onciilleri Arasindaki iligkilerin Arastirilmasi: Trendyol Uzerine Bir
Arastirma

OZTURK 0., TASKIN C., Bekdemir E.

Pazarlama Teorisi ve Uygulamalari Dergisi, vol.8, no.1, pp.1-31, 2022 (Peer-Reviewed Journal)

EXPLORING THE RELATIONSHIPS BETWEEN PERCEIVED JUSTICE AND SERVICE RECOVERY
OUTCOMES BY MEANS OF PLS-SEM

OZTURK 0., TASKIN C., KARADAMAR A. A.

Giincel Pazarlama Yaklasimlari ve Aragtirmalari Dergisi, vol.1, no.1, pp.31-41, 2020 (Peer-Reviewed Journal)
THE INFLUENCE OF ENTREPRENEURIAL PERSONALITY ON ENTREPRENEURIAL INTENTION
TASKIN €., 0ZTURK 0., KARADAMAR A. A.

Kirklareli Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.7, no.3, pp.21-34, 2018 (Peer-Reviewed
Journal)

Turizmde Destinasyon Hayranlhigi Modelinin Uygulanmasi: Uludag Destinasyonu Ornegi
KARADAMAR A. A, OZTURK 0., TASKIN C.

B.U.U. iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.37, no.1, pp.1-28, 2018 (Peer-Reviewed Journal)
MUSTERI TEMELLI MARKA DEGERI: INEGOLDESTINASYONU UZERINE BiR ARASTIRMA

TASKIN €., 0ZTURK 0., KARADAMAR A. A.

Is Gii¢ ve Endiistri lliskileri ve insan Kaynaklar1 Dergisi, vol.19, no.1, pp.175-195, 2017 (Peer-Reviewed Journal)
Perakende Marka Degerinin Onciilleri IKEA Markasi Uzerinde Bir Arastirma

TASKIN (., KARADAMAR A. A, OZTURK 0., ikiz g.

Isletme Arastirmalar1 Dergisi, 2016 (Peer-Reviewed Journal)

Online Hizmet Kalitesinin Onciillerinin Yapisal Esitlik Modelleme ile Belirlenmesi

TASKIN ¢., 0ZTURK 0., siirmeli e, TUNCAY S.

Siileyman Demirel Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, 2016 (Peer-Reviewed Journal)
Exploring the antecedents of brand extension succes A research on an athletic footwear brand
Taskin C., Emel A. G., Oztiirk 0., Petrigli G.

IJASOS- International E-journal of Advances in Social Sciences, vol.2, no.5, pp.339-347, 2016 (Peer-Reviewed
Journal)

Exploring the Antecedents of Brand Extension Success A Research on an Athletic Footwear Brand
TASKIN C., EMEL A. G., 0ZTURK 0., PETRICLI G.

International E-Journal of ADVANCES IN SOCIAL SCIENCES, 2016 (Peer-Reviewed Journal)

Antecedents Of Brand Extension Success A Research In Beauty Care Industry

TASKIN C., EMEL A. G., 0ZTURK 0., PETRICLI G.

ISGUC The Journal of Industrial Relations and Human Resources, vol.18, no.1, pp.97-115, 2016 (Peer-Reviewed
Journal)

Antecedents Of Brand Extension Success A Research In Beauty Care Industry

TASKIN €., EMEL A. G., 0ZTURK 0., PETRICLI G.

“Is, Guc” The Journal of Industrial Relations and Human Resources, vol.18, no.1, pp.97-115, 2016 (Peer-Reviewed
Journal)

The Antecedents of Brand Extension Success and Research on an Apparel Brand

TASKIN G., 0ZTURK 0.

PARADOKS Economics, Sociology and Policy Journal, vol.11, no.1, pp.48-67, 2016 (Peer-Reviewed Journal)
Antecedents of Brand Extension Success A Research in Beauty Care Industry

TASKIN G., EMEL A. G., 0ZTURK 0., PETRICLI G.

Is Giig, Endiistri iligkileri ve insan Kaynaklar1 Dergisi, 2016 (Peer-Reviewed Journal)
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Akilli Turizm Uygulamalari ve Konaklama isletmeleri i¢cin Bir Model Onerisi
OZTURK 0.
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Dora Yayinevi, Bursa, 2023

Sosyal Medya Pazarlamasi ve Tiiketicilerin Satin Alma Kararlar:1 Uzerindeki Rolii
OZTURK O.

Dora Yayinevi, Bursa, 2023

Mobil Oyunlar ve Oyun I¢i Satin Alim Uzerine Bir Arastirma (PLS-SEM Uygulamali)
OZTURK O.

Dora Yayinevi, Bursa, 2023

Hizmet Markalarinda Dijitallesme: E-Hizmetler

OZTURK O.

in: Dijital Déniisiim Siirecinde Marka, Tagkin, Cagatan; Karaboga Cici, Emine Nihan, Editor, Nobel Yaymnevi, Ankara,
pp-359-382, 2022

Instagram ve Sosyal Ticaret: Bir Model Onerisi (PLS-SEM Uygulamali)

OZTURK 0., KARADAMAR A. A, TASKIN D., TASKIN (.
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Hizmet Otantikliginin Tekrar Ziyaret Etme Niyeti Uzerindeki Etkisi Uzerine Bir Arastirma

OZTURK O.

1. International Uludag Scientific Research Congress, Bursa, Turkey, 15 - 16 July 2023, pp.259

Covid-19 Déneminde Universite Ogrencilerinin Online Egitim Memnuniyeti Uzerine Bir Arastirma
OZTURK 0., KARADAMAR A. A, TASKIN C.

ERPA International Congresses on Education 2022, Lefkosa, Cyprus (Kktc), 22 - 25 September 2022, pp.22
Covid-19 Déneminde Ogretmenlerin Online Ogretime Hazirlikli Olma Durumu Uzerine Bir Arastirma
OZTURK O.

ERPA International Congresses on Education 2022, Lefkosa, Cyprus (Kktc), 22 - 25 September 2022, pp.22
Destinasyon Marka Kisiligi: Bandirma Uzerinde Bir Arastirma

TASKIN C., KARADAMAR A. A., 0ZTURK 0., CAKMAK 1.

3. ULUSLARARASI BOLGESEL KALKINMA VEUNIVERSITELERIN ROLU SEMPOZYUMU, Balikesir/Bandirma, Turkey,
21 - 22 November 2019

Examining the Relationships Among the Antecedents of Local Food Purchase Intention

OZTURK 0., TASKIN G, erol a.

IILINTERNATIONAL APPLIED SOCIAL SCIENCES CONGRESS(C-IASOS), izmir, Turkey, 4 - 06 April 2019
Facebook’ta Fotograf Paylasma Niyeti ve Onciilleri Arasindaki iliskilerin Arastirilmasi

TASKIN C., KARADAMAR A. A, OZTURK O.

[ZCEAS 2018, 5 - 08 December 2018

Facebook’ta Fotograf Paylasiminda Gizlilik ve Giiven: Cinsiyet Farkliliklar1 Uzerine Bir Arastirma
TASKIN ¢., 0ZTURK 0., KARADAMAR A. A.

[ZCEAS 2018, 5 - 08 December 2018

EXPLORING THE INFLUENCE OF BUSINESS EDUCATION CHARACTERISTICS ON THE INNOVATIVENESS
OF STUDENTS IN HIGHER EDUCATION

OZTURK 0., TASKIN D.

2nd INTERNATIONAL SCIENTIFIC CONFERENCE ON ECONOMICS AND MANAGEMENT - EMAN 2018, 22 March
2018

THE INFLUENCE OF TRUST ON SOCIAL COMMERCE INTENT OF INSTAGRAM USERS

TASKIN (., TASKIN D., KARADAMAR A. A, OZTURK 0.

35th International Academic Conference, 15 - 18 May 2018

Destinasyon imajinin Tekrar Gelme ve Tavsiye Etme Niyetleri Uzerindeki Etkisi: Cesme Uzerine Bir
Arastirma

KARADAMAR A. A, TASKIN C., 0ZTURK 0., soganh p.
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C-IASOS, 19 - 21 April 2018

Service Failure and Service Recovery: A Research on the Passengers of Intercity Public
Transportation

TASKIN C., 0ZTURK 0., KARADAMAR A. A.

C-IASOS, 19 - 21 April 2018

Exploring the Relationships Between Brand Love and Word of Mouth: A Research in Sport Shoes
Market

TASKIN C., 0ZTURK 0., KARADAMAR A. A, siirmeli e.

C-IASOS, 19 - 21 April 2018

Youtube Vloggers’ Influence on Cosmetics Purchase Intentions

KARADAMAR A. A, TASKIN €., OZTURK 0., tungay s.

C-IASOS, 19 - 21 April 2018

INVESTIGATING THE INFLUENCE OF DESTINATION FASCINATION ON DESTINATION BRAND LOYALTY
FOR TOURISM DEVELOPMENT

TASKIN C., KARADAMAR A. A., OZTURK 0.

Second International Scientific Conference on Economics and Management - EMAN 2018, Ljubljana, Slovenia, 22 -
24 March 2018, pp.1016

TURIZM SEKTORUNDE DESTiNASYON MARKALAMASI: VANDESTINASYONU ICiN "DORT AYAKLI”
MARKALA§MA MODELI ONERISi

TASKIN €., 0ZTURK 0., KARADAMAR A. A.

INTERNATIONAL WEST ASIACONGRESS of TOURISM RESEARCH, 28 September - 01 October 2017

Examining the Factors of Brand Extension Success: A Research on Female Consumers

OZTURK 0., TASKIN ., KARADAMAR A. A.

INTERNATIONAL APPLIED SOCIAL SCIENCES CONGRESS(IASOS), 21 - 23 September 2017

Exploring the Influence of Demographic Characteristics on Entrepreneurial Intention

KARADAMAR A. A, TASKIN (., OZTURK 0.

INTERNATIONAL APPLIED SOCIAL SCIENCES CONGRESS(IASOS), 21 - 23 September 2017

MEASURING THE CUSTOMER-BASED BRAND EQUITY OF ADESTINATION AS A “FURNITURE BRAND”
TASKIN ¢., 0ZTURK 0., KARADAMAR A. A.

44th IASTEM International Conference, 20 - 21 January 2017

EXPLORING THE INFLUENCE OF ENTREPRENEURSHIP PERSONALITY ON ENTREPRENEURIAL
INTENTION: A RESEARCH IN TURKEY

TASKIN ¢., 0ZTURK 0., KARADAMAR A. A.

5th International Conference Innovation Management, Entrepreneurship and Sustainability (IMES), Prague, Czech
Republic, 25 - 26 May 2017, pp.1003-1012

Application of Destination Brand Equity Model as an Economic Development Tool

TASKIN ¢., OZTURK O.

2nd International Conference on Applied Economics and Finance, 5 - 06 December 2016

Exploring the antecedents of brand extension succes A research on an athletic footwear brand
TASKIN G., EMEL A. G., 0ZTURK 0., PETRICLI G.

SOCIOINT 2016- 3rd International Conference on Education, Social Sciences and Humanities, istanbul, Turkey, 23 -
25 May 2016, pp.339-347

Exploring the antecedents of brand extension success a research on athletic footwear brand
TASKIN G., EMEL A. G., 0ZTURK 0., PETRICLI G.

SOCIOINT 2016- 3rd INTERNATIONAL CONFERENCE ON EDUCATION, SOCIAL SCIENCES AND HUMANITIES, 23 - 25
May 2016

EXPLORING THE ANTECEDENTS OF BRAND EXTENSION SUCCESS: A RESEARCH ON AN ATHLETIC
FOOTWEAR BRAND

TASKIN C., Emel G. G., 0OZTURK 0., Petricli G.

3rd International Conference on Social Sciences and Humanities (SOCIOINT), istanbul, Turkey, 23 - 25 May 2016,
pp-377-386



Supported Projects

Poroy Arsoy A., Bayram Arhi N,, Ertan Y., Yiicel E., Taskin C., Giirsakal S., Sara¢ M., Aytac A.,, Oztiirk 0., Aydemir Dev M, et
al, Horizon Europe Project, Strengthening the Research Capacity of Turkey in Innovative Business Models for the
Hospitality Sector (REMODEL), 2023 - 2025

Metrics

Publication: 44
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