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Exploring the antecedents of brand extension succes A research on an athletic footwear brand
TASKIN G., EMEL A. G., 0ZTURK 0., PETRICLI G.

SOCIOINT 2016- 3rd International Conference on Education, Social Sciences and Humanities, istanbul, Turkey, 23 -
25 May 2016, pp.339-347

Exploring the antecedents of brand extension success a research on athletic footwear brand
TASKIN G., EMEL A. G., 0ZTURK 0., PETRICLI G.

SOCIOINT 2016- 3rd INTERNATIONAL CONFERENCE ON EDUCATION, SOCIAL SCIENCES AND HUMANITIES, 23 - 25
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