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Advising Theses

Altintag M. H., Satis eleman ses 6zellikleri, tiiketici isitsel algis1 ve satin alma egilimi arasindaki iligkinin tiiketici sinirbilimi
baglaminda modellenmesi, Doctorate, L.TURAN(Student), 2024

Altintas M. H., isletmeden miisteriye (B2C) e-ticaret alanina iliskin bibliyometrik analiz, Postgraduate,

L.SARIGOL (Student), 2023

Altintag M. H., Marka Kkisiliginin biiyiik veri kapsaminda tiiketici duygu analizi yontemiyle belirlenmesi, Doctorate,
N.SEREN(Student), 2023

Altintag M. H,, Kisisel satis siirecinde mizah kullaniminin uyumcu satis ve satigperformansi iliskisindeki aracilik rolii:
emlak sektoriinde bir uygulama, Doctorate, Y.KOCAK(Student), 2023

Altintas M. H., thracat pazarlamasi yazinina iligkin bibliyometrik analiz, Postgraduate, A.YALCIN(Student), 2022

Altintag M. H., Akilli tedarik zinciri yonetimi ve alan yazinina iligkin bibliyometrik analiz, Postgraduate, B.YALCIN(Student),
2022

Altintas M. H,, Tiiketicilerin yoresel iiriinlere yénelik tutumlari: Onciil ve ardillar baglaminda temel kavramsallagtirma,
Doctorate, CEFECAN(Student), 2022

Altintag M. H,, Uluslararasilagsma derecesinin ardillari tizerindeki etkisi: Bibliyometrik ve yapisal esitlik temelli bir model
énerisi, Doctorate, L.TANRIVERDI(Student), 2021
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incelenmesi, Doctorate, E.ILHAN(Student), 2021

Altintas M. H., Endiistriyel tiiketicilerin satin alma kararlar1 baglaminda tedarikgi se¢im kriterleri: Tiirkiye'de endiistriyel
yapistirici sektdriine yonelik analiz, Doctorate, RSTRUGO(Student), 2021
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retailer brands, Postgraduate, M.Illiashenko (Student), 2019

ALTINTAS M. H., Mobil banking apps on smartphones and consumer satisfaction analysis, Postgraduate, I.Kadir(Student),
2018

Altintas M., A consumer based model suggestion for branding process, Doctorate, 0.Duman(Student), 2016

Altintag M. H,, Yeni {iriin olarak akill evler: Tiiketicilerin satin alma niyetlerinin teknoloji kabul modeli ¢ergevesinde
arastirilmasi, Doctorate, EBEKTAS(Student), 2016



Altintas M., Consumer attitudes towards domestic and foreign products: A research on the cosmopolitan perspective,
Postgraduate, C.Efecan(Student), 2015

ALTINTAS M. H,, Salesforce organization design and management: A qualitative analysis on sales managers' evaluations,
Postgraduate, E.Demirbas(Student), 2015

ALTINTAS M. H,, Altintas H., Customer relationship management and a research on hotels in Turkey, Postgraduate,
M.Soyaslan(Student), 2006

Altintag M. H., Pazar béliimlendirilmesinde tiiketici degerlerinin kullanimi ve blue jean sektdriinde gengler iizerine bir
uygulama, Postgraduate, .DULGEROGLU(Student), 2004

ALTINTAS M. H,, The use of consumer values in market segmentation and an application on the young population in the
blue jean sector, Postgraduate, I.Diilgeroglu(Student), 2004

Published journal articles indexed by SCI, SSCI, and AHCI

. CONSUMER BOYCOTTS OF FOREIGN PRODUCTS: A METRIC MODEL
ALTINTAS M. H,, Kurtulmusoglu B. F,, Kaufmann H. R, KILIC S., Harcar T.
AMFITEATRU ECONOMIC, vol.15, no.34, pp.485-504, 2013 (SSCI)
II. THE DEVELOPMENT AND VALIDATION OF A CONSUMER COSMOPOLITANISM SCALE: THE POLAR
OPPOSITE OF XENOPHOBIC ATTITUDES
ALTINTAS M. H,, Kurtulmusoglu F. B,, Kaufmann H. R, Harcar T., Gundogan N.
ECONOMIC RESEARCH-EKONOMSKA ISTRAZIVANJA, vol.26, no.1, pp.137-154, 2013 (SSCI)

Articles Published in Other Journals

I. Examining of the Consumer Neuroscience Concept with Bibliometric Analysis Method
TURAN I, ALTINTAS M. H.
Uludag Universitesi Fen Edebiyat Fakiiltesi Sosyal Bilimler Dergisi, vol.25, no.46, pp.341-365, 2023 (Peer-Reviewed
Journal)
II. ISLETMELERIN IHRACAT PERFORMANSI: BiIBLIYOMETRIK ANALiZ
TANRIVERDI] 1, ALTINTAS M. H.
YONETIM VE EKONOMI ARASTIRMALARI DERGISI, vol.17, no.3, pp.294-311, 2019 (Peer-Reviewed Journal)

IIl. Satig Elemanlarinin Ses Ozellikleri ve Tiiketicilerin Satin Alma Egilimi Iliskisinde Biligssel ve Duygusal
Givenin Aracilik Etkisi - Salespersons Voice Specifications and Consumers Buying Intention
Relationship: The Mediating Effect of Cognitive and Emotional Trust
ALTINTAS M. H,, KURTULMUSOGLU F. B, DULGEROGLU i, AKHAN C. E.

Journal of Business Research - Turk, vol.9, no.4, pp.455-471, 2017 (Peer-Reviewed Journal)

IV. Tiiketici Temelli Markalasmada Bir Model Onerisi
DUMAN D. 0., ALTINTAS M. H.

INTERNATIONAL JOURNAL OF ACADEMIC VALUE STUDIES, 2017 (Peer-Reviewed Journal)

V. Management of Consumers in Political Area: Spatial Analysis on Nonvoting Speed and National
Culture Values
Kurtulmusoglu F. B, Aluntas M. H,, Cinar Altintas F., Kaufmann H. R, Mueller R.

Asian Journal of Multidisciplinary Studies, vol.5, no.8, pp.40-54, 2017 (Peer-Reviewed Journal)

VI. The Effects of the Degree of Internationalization on Export Performance: A Research on Exporters
in Turkey
OZDEMIR E., ALTINTAS M. H,, KILIC S.

Business and Economics Research Journal/isletme ve Ekonomi Aragtirmalar: Dergisi, vol.8, no.3, pp.611-626, 2017
(Peer-Reviewed Journal)
VII. The mediating effects of adaptive selling and commitment on the relationship between management

control and sales performance



VIIL

IX.

CINAR ALTINTAS F., Kurtulmusoglu F. B, ALTINTAS M. H,, Kaufmann H., ALKIBAY S.

EUROMED JOURNAL OF BUSINESS, vol.12, no.2, pp.221-240, 2017 (ESCI)

The Classification of Bad Customers Based on Action and Character Spesific

KURTULMUSOGLU F. B, ALTINTAS M. H,, KAUFMANN H. R, TALHA H., ALKIBAY S.

Afyon Kocatepe Universitesi, Journal of Economicsand Administrative Sciences, vol.18, no.2, pp.103-114, 2016
(Peer-Reviewed Journal)

Deviant customer behaviour a perceived classification

KURTULMU$OGLU F. B, ALTINTAS M. H,, KAUFMANN H. R, ALKIBAY S.

The marketing review, vol.15, no.4, pp.483-502, 2015 (Peer-Reviewed Journal)
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V.

SIBER GUVENLIK KAVRAMININ ISLETMELER ICIN ONEMINIiN iNCELENMESI

SEREN N,, ALTINTAS M. H.

in: GUNCEL YONETIM KONULARINDA GOKLU ALAN COZUMLEMELERI, Dog. Dr. Serdar Vural UYGUN, Editor, iksad
publishing house, Ankara, pp.63-79, 2023

YAPAY ZEKA UYGULAMALARININ ISLETMELERE YONELIK RAPORLAMA SiSTEMLERINDE YARDIMCI
ARAC OLARAK KULLANILMASI

SEREN N,, ALTINTAS M. H.

in: GUNCEL YONETIM KONULARINDA GOKLU ALAN COZUMLEMELERI, Dog. Dr. Serdar Vural UYGUN, Editor, iksad
publishing house, Ankara, pp.3-17, 2023

Ozel Markal Uriinlerin Pazarlama Stratejileri

KILIC S., ALTINTAS M. H.

Sistem Yayinlari, Istanbul, 2010

Tiiketici Davranislar: Miisteri Tatmininden Miisteri Degerine

ALTINTAS M. H.

Alfa, 2000

Refereed Congress / Symposium Publications in Proceedings

L

IL
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Iv.

VI

MARKA SATIS RAKAMLARI ILE MUSTERI TWITTER YORUMLARI ARASINDAKI ILiSKININ
INCELENMESIi

SEREN N., ALTINTAS M. H.

7. ULUSLARARASI 19 MAYIS YENILIKCI BILIMSEL YAKLASIMLAR KONGRESI, Samsun, Turkey, 19 - 20 May 2022,
pp-89-90

THE EFFECT OF PERSONALITY TRAITS, GENDER, AGE AND EXPERIENCE ON SALES PERFORMANCE
ilhan E., Aluntas M. H.

6. ULUSLARARASI GAP ISLETME BILIMLERI VE EKONOMI KONGRESI, Sanlurfa, Turkey, 26 - 27 June 2021, pp.74-
75

The Effect of Salesperson Creativity on Sales Performance

CINAR ALTINTAS F., ALTINTAS M. H.

Conference of the International Journal of Arts Sciences, 20 - 23 June 2017, vol.10

Product Injuries and Consumers’ Brand Evaluations

AKHAN C. E., ALTINTAS M. H., KURTULMUSOGLU F. B.

Conference of the International Journal of Arts and Sciences, 20 - 23 June 2017, vol.10

Salesperson Voice Spesifications, Trust and Purchase Intentions

ALTINTAS M. H., AKHAN C. E,, KURTULMUSOGLU F. B, DULGEROGLU 1.

Conference of the International Journal of Arts and Sciences, Venedik, Italy, 20 - 23 June 2017, vol.10

inovasyon ve Pazarlama Alan yazininin gelisim cizgisinin belirlemeye yonelik ¢cok boyutlu 6lcekleme



¢alismasi1(1965-2016)
KURTULMUSOGLU F. B., ALTINTAS M. H., CINAR ALTINTAS F.
22. PAZARLAMA KONGRESI, Turkey, 28 - 30 September 2017

VII. A content analysis on humor types in print ads
ALTINTAS M. H.,, AKHAN C. E.
International Journal of Arts & Sciences(IJAS) International Conference for Business and Economics, roma, Italy,
15 - 18 November 2016

VIII. TUKETICILERIN YERLI VE YABANCI URUNLERE YONELiK TUTUMLARI KOZMOPOLIT TUKETICi
TUTUMUNUN YOKSEKOGRENIM GORMUS BiREYLER UZERINDEARASTIRILMASI
AKHAN C.E, ALTINTAS M. H.
ISTEC, International Science and Technology Conference, 13 - 16 July 2016, pp.1128-1135

IX. Aile isletmelerinde Gatisma Algisi, Aile Etkisi Ve Performans iliskisi: Aile Uyesi Kadinlar Agisindan

Bir inceleme, Teblig, istanbul 18- 19 Nisan 2008.
SABUNCUOGLU M. Z., CINAR ALTINTAS F., ALTINTAS M. H.
Aile Isletmeleri Kongresi, Istanbul, Turkey, 18 - 19 April 2008
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