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OZDEMIR E,, The role of sensory branding (five senses) on branding perception of consumers, Postgraduate,
E.PEKAR(Student), 2017

OZDEMIR E., Consumer decision making styles: A comparison between Turkey and Azerbaijan, Postgraduate,
Z.OMAROV(Student), 2016

OZDEMIR E,, Political marketing communication: investigation of Turkish political parties websites' by content analysis
method prior to 2015 general elections, Postgraduate, Z.ATTOUF (Student), 2015
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technology perceptions, Postgraduate, F.BILICi(Student), 2015

OZDEMIR E., Marketing of education services: A field research on foreign students in Uludag University, Postgraduate,
H.BUMEN(Student), 2015
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Ozdemir E., HIZMET KALITESININ MUSTERI SADAKATINE ETKISi: KLIMA SEKTORU UZERINE BiR ARASTIRMA, Masters
(Non-Thesis), E.Cetin(Student), 2020
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I. Gender and E-Marketing: The Role of Gender Differences in Online Purchasing Behaviors
OZDEMIR E.
E-MARKETING: CONCEPTS, METHODOLOGIES, TOOLS, AND APPLICATIONS, VOL I, pp.729-743, 2012 (SCI-
Expanded)

Articles Published in Other Journals

I. Bireylerin Kripto Para Kullanmaya Yénelik Niyetlerinin Teknoloji Kabul Modeli ile incelenmesi ve

Coklu Grup Analizi
ILGAZ S., 0ZDEMIR E.
Muhasebe ve Finansman Dergisi, n0.102, pp.79-108, 2024 (Peer-Reviewed Journal)

II. Tiketicilerin Planh Eskitme Algisi: Akilli Telefon Sahipleri Uzerine Bir Arastirma
Bilici F.,, Ozdemir E.
Isletme Arastirmalar1 Dergisi, vol.16, no.1, pp.244-261, 2024 (Peer-Reviewed Journal)

IIl. Insaat Malzemeleri Sektériinde Hizmet Kalitesinin Miisteri Tatmini Uzerindeki Etkisi
OZDEMIR E., PALACI M.
International Journal of Disciplines Economics &amp; Administrative Sciences Studies, vol.9, no.52, pp.1453-1468,
2023 (Peer-Reviewed Journal)

IV. The Effects of Employee Performance, Perceived Value and Trust Factors on Attitudinal and
Behavioural Loyalty of Pharmacy Customers
Ciftcibas1 G. C.,, OZDEMIR E.
izmir iktisat dergisi, vol.38, no.2, pp.282-304, 2023 (Peer-Reviewed Journal)

V. Paralel ithalatin Yasal Cercevesi ve Tiiketicilerin Paralel ithalat Uriinlerinin Yasal Yénii Hakkindaki
Farkindaliklar1 Uzerine Bir Arastirma
SALMAN A., AKSANYAR Y. N., OZDEMIR E.
International Journal of Social Inquiry, vol.16, no.1, 2023 (Peer-Reviewed Journal)

VI. Yazilim isletmeleri Ve Pazarlama Sorunlar1 Uzerine Bir Arastirma
ALKACG OZDEMIR G., OZDEMIR E.
Uludag Universitesi Miihendislik Fakiiltesi Dergisi, vol.28, no.1, pp.273-292, 2023 (Peer-Reviewed Journal)
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XV.
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THE EFFECT OF IN-GAME PRODUCT PLACEMENT ON ATTITUDE TOWARDS IN-GAME
ADVERTISEMENTS AND IN-GAME PURCHASE INTENTION: A STUDY ON YOUNG CONSUMERS
AKHAN C.E., OZDEMIR E.

ERCIYES UNIVERSITY JOURNAL OF FACULTY OF ECONOMICS AND ADMINISTRATIVE SCIENCES, vol.61, no.1,
pp.385-406, 2022 (Peer-Reviewed Journal)

Yeni Normal Donemde Covid 19 Salgininin Yolcularin Hava Yolu Yolcu Tasimacilik Hizmetlerini
Kullanma Niyeti Uzerindeki Etkisi

OZDEMIR E., AVGAN S.

Social Sciences Studies Journal, vol.8, n0.94, pp.506-520, 2022 (Peer-Reviewed Journal)

Hizmet Sektériine Yonelik Tiiketici Sinizmi: Demografik Ozellikler A¢isindan Bir Aragtirma

AKCAY G., 0ZDEMIR E.

Business and Economics Research Journal, vol.12, no.4, pp.855-870, 2021 (Peer-Reviewed Journal)

The Effect of Unethical Sales Behaviors on Consumer Cynicism and the Moderating Role of
Demographic Characteristics: A Study on the Service Sector

AKCAY G., 0ZDEMIR E.

ISLETME ARASTIRMALARI DERGISI, vol.13, no.3, pp.2396-2413, 2021 (Peer-Reviewed Journal)

The effect of technological innovation capabilities on companies’ innovation and marketing
performance: A field study on Technopark companies in Turkey

BIL E., 0ZDEMIR E.

Journal of Life Economics, vol.8, no.3, pp.361-378, 2021 (Peer-Reviewed Journal)

Satis Elemanlarinin Satis Miizakere Becerilerinin Algilanan Satis Performansi Uzerindeki Etkileri
YILSELI H., 0ZDEMIR E.

Isletme Arastirmalar1 Dergisi, vol.13, no.1, pp.504-519, 2021 (Peer-Reviewed Journal)

E-Ticarette Tiiketici Giivenini Etkileyen Faktérler ve Tiiketicilerin Cevrim i¢i Satin Alma Niyeti
Uzerinde Giivenin Etkisi

SONMEZAY M., 0ZDEMIR E.

Isletme Arastirmalar1 Dergisi, vol.12, no.4, pp.4252-4268, 2020 (Peer-Reviewed Journal)

Yeni Hizmet Gelistirme Siirecine Miisterilerin Katilim1 Ve Birlikte Deger Yaratmanin Miisteri Tatmini
Uzerindeki Etkisi: Bursa Kent Sakinleri Uzerinde Bir Arastirma

ERDOGAN S. B, 0ZDEMIR E.

International Social Sciences Studies Journal, vol.6, no.75, pp.5570-5590, 2020 (Peer-Reviewed Journal)
Factors Affecting Consumers' Technology Acceptance And Use On Behavioural Intention In
Omnichannel Retailing

OZDEMIR E., Sénmezay M.

BUSINESS &amp; MANAGEMENT STUDIES: AN INTERNATIONAL JOURNAL, vol.8, no.5, pp.3936-3970, 2020 (Peer-
Reviewed Journal)

Pazarlama Acisindan Renklerin Anlami: Tiiketiciler Uzerinde Bir Arastirma

BICAN SEN A, OZDEMIR E.

International Journal of Disciplines Economics &amp; Administrative Sciences Studies, vol.6, no.23, pp.736-750,
2020 (Peer-Reviewed Journal)

Tiiketicilerin Artirilmis Gergeklik Teknolojilerini Kullanma Niyeti Uzerinde Teknolojik Hazir
Bulunuglulugun Roli

BILICI F., 0ZDEMIR E.

Social Mentality and Researcher Thinkers Journal (Smart Journal), vol.6, no.37, pp.2046-2060, 2020 (Peer-
Reviewed Journal)

The Effect of The E-Commerce Companies’ Benevolence, Integrity and Competence Characteristics on
Consumers’ Perceived Trust, Purchase Intention and Attitudinal Loyalty

OZDEMIR E., Sénmezay M.

Business and Economics Research Journal, vol.11, no.3, pp.807-821, 2020 (Peer-Reviewed Journal)
Tiiketicilerin Artirilmis Gergeklik Teknolojilerini Kullanmaya Yoénelik Tutum ve Niyeti Uzerine Bir

Arastirma
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Bilici F., Ozdemir E.

Business and Management Studies: An International Journal, vol.7, no.5, pp.2011-2033, 2019 (Peer-Reviewed
Journal)

Satis Promosyonlari ve Kredi Karti1 Kullaniminin Tiiketicilerin Plansiz Satin Alma ve Satin Alma
Sonrasi Pismanlik Davranisi1 Uzerindeki Etkileri

OZDEMIR E,, KILIC S., CAKIRER M. A.

isletme Arastirmalar1 Dergisi, vol.11, no.4, pp.2528-2545, 2019 (Peer-Reviewed Journal)

Demografik Ozellikler A¢isindan Tiiketicilerin Plansiz Satin Alma Davranig Farkliliklarini incelemeye
Yonelik Bir Aragtirma

AKCAY G., 0ZDEMIR E.

OPUS Uluslararasi1 Toplum Arastirmalari Dergisi, vol.14, no.20, pp.817-846, 2019 (Peer-Reviewed Journal)

The Effect of Gender Identity on Consumers’ Impulse Buying Behavior and the Moderating Role of
Biological Sex

OZDEMIR E., AKCAY G.

Business and Economics Research Journal, vol.10, no.5, pp.1109-1125, 2019 (Peer-Reviewed Journal)

Sakin Sehirde Yasayanlarin Misafirperverlik Anlayislarinin Yerli Turistlerin Tatmini, Tekrar Ziyaret
Niyeti ve Sadakati Uzerindeki Etkisi: Seferihisar Ornegi

KOSE H. H., 0ZDEMIR E.

Turk Turizm Arastirmalari Dergisi, vol.3, no.4, pp.1371-1389, 2019 (Peer-Reviewed Journal)

The Effects of Cittaslow Residents’ Environmental Perspectives and Community Awareness on Their
Attitudes Towards Sustainable Tourism Development: Does This Attitude Affect the Sustainable
Competitiveness of Cittaslow Cities?

OZDEMIR E., KOSE H. H.

Is-Guc, The Journal of Industrial Relations Human Resources, vol.21, no.3, pp.1-20, 2019 (Peer-Reviewed Journal)
SURIYE GOGUNUN ISLETMELERIN PAZARLAMAUYGULAMALARI UZERINDEKI ETKiLERI:GAZIANTEP
ORNEGI

0ZDEK B., 0ZDEMIR E.

B.U.U. IKTISADI VE IDARI BiLIMLER FAKULTESI DERGISI, vol.37, no.2, pp.65-88, 2018 (Peer-Reviewed Journal)
SATIS ELEMANLARININ CiNSIYET KiMLiGININ SATIS PERFORMANSI UZERINDEKI ETKiSi VE
BiYOLOJIK CINSIYETIN DUZENLEYiCi ROLU: PERAKENDECILIK SEKTORUNDE BiR ARASTIRMA
AKCAY G., OZDEMIR E.

SOCIAL SCIENCES STUDIES JOURNAL (SSSJournal), vol.4, no.7, pp.5983-6001, 2018 (Peer-Reviewed Journal)
CONSUMERS’ IN-GAME PURCHASES IN ONLINE GAMES: EXPLORING ANTECEDENTS AND MOTIVATING
FACTORS

AKHAN C. E., 0ZDEMIR E., SENOL G.

Social Sciences Studies Journal, vol.3, no.12, pp.2117-2125, 2017 (Peer-Reviewed Journal)

Exploring Gender Differences in Perceived Web Site Quality

KILIC S, 0ZDEMIR E.

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, vol.8, no.21, pp.197-220, 2017 (Peer-
Reviewed Journal)

The Effects of the Degree of Internationalization on Export Performance: A Research on Exporters
in Turkey

Ozdemir E., Aluntas M. H., Kilig S.

isletme ve Ekonomi Arastirmalar1 Dergisi, vol.8, no.3, pp.611-626, 2017 (Peer-Reviewed Journal)
Decision-Making Styles of Consumers in Turkey And Azerbaijan: A Consumer Styles Inventory
Approach

Omerov Z., 0ZDEMIR E.

PARADOKS Ekonomi, Sosyoloji ve Politika Dergisi, vol.13, no.1, pp.59-79, 2017 (Peer-Reviewed Journal)
Consumers Online Information And Opinon Search Behaviors A Research On The X And Y Generation
Of Consumers

KILIC S, 0ZDEMIR E., ARIKAN KILIC H.
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isletme Arastirmalar1 Dergisi, vol.8, no.4, pp.296-323, 2016 (Peer-Reviewed Journal)

Consumers Online Information And Opinion Search Behaviors A Research On The X And Y
Generation Of Consumers

KILIG S., 0ZDEMIR E., ARIKAN H.

isletme Arastirmalar1 Dergisi, vol.8, no.4, pp.296-323, 2016 (Peer-Reviewed Journal)

Marketing Managers Attitudes Toward The Marketing Approaches in Turkey

KILIC S., 0ZDEMIR E.

Is Giig, Endiistri iliskileri ve insan Kaynaklar1 Dergisi, vol.18, no.2, pp.99-122, 2016 (Peer-Reviewed Journal)
Politik Pazarlama Iletisimi 2015 Genel Se¢imleri Oncesinde Tiirkiye deki Siyasi Partilerin Web
Sitelerinin igerik Analizi Yontemiyle Incelenmesi

Attouf Z., 0ZDEMIR E.

Sosyoloji ve Politika Dergisi, vol.12, no.1, pp.87-106, 2016 (Peer-Reviewed Journal)

Tiiketicilerin Renk Algis1 Ve Cinsiyet: Pazarlama Bakis A¢isindan Bir Aragtirma

Sen A, OZDEMIR E.

International Journal of Social Inquiry, vol.8, no.1, pp.183-221, 2015 (Peer-Reviewed Journal)

2008 Kiiresel Ekonomik Krizi ve insaat Sektérii: Pazarlama Agisindan Bir Alan Arastirmasi
OZDEMIR E,, KILIC S.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.11, no.2, pp.43-68, 2011 (Peer-Reviewed Journal)

KOBI ler ve Kiiresel Ekonomik Kriz 2008 Pazarlama A¢isindan Bursa ilinde Bir Alan Arastirmasi
Kilg S., Ozdemir E.

Muhasebe ve Finansman Dergisi, n0.50, pp.181-202, 2011 (Peer-Reviewed Journal)

Kiiresel Ekonomik Krizi ve Insaat Sektérii Pazarlama A¢isindan Bir Alan Arastirmasi

Ozdemir E., Kilig S.

Isletme Arastirmalar1 Dergisi, vol.11, no.2, pp.43-68, 2011 (Peer-Reviewed Journal)

2008 Kiiresel Ekonomik Krizi ve Pazarlama Farklh Sektérlerdeki Isletmelerin Galisanlar: Uzerinde Bir
Alan Arastirmasi

OZDEMIR E,, KILIC S.

iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.16, no.1, pp.419-444, 2011 (Peer-Reviewed Journal)

Kiiresel Ekonomik Kriz ve Ev Tekstili Sektorii Pazarlama Bakis A¢indan Yoneticilerin
Degerlendirmeleri

KILIC S, 0ZDEMIR E., SENOL G.

Paradoks-Ekonomi, Sosyoloji ve Politika Dergisi, vol.7, no.1, pp.67-80, 2011 (Peer-Reviewed Journal)

Young Consumers Perspectives of Website Visualization A Gender Perspective

OZDEMIR E, KILIC S.

Business and Economics Research Journal, vol.2, no.2, pp.41-60, 2011 (Peer-Reviewed Journal)

Kiiresel Ekonomik Kriz ve Ev Tekstil Sektorii: Pazarlama Bakis A¢isindan Yoneticilerin
Degerlendirmeleri

KILIC S, 0ZDEMIR E., SENOL G.

PARADOKS Journal of Economics, Sociology and Policy, vol.7, no.1, pp.67-80, 2011 (Peer-Reviewed Journal)
Competitive Intelligence Gathering And Ethics: A Field Research

OZDEMIR E.

ISTANBUL UNIVERSITY JOURNAL OF FACULTY OF POLITICAL SCIENCES-SIYASAL BILGILER FAKULTESI DERGISI,
no.43, pp.67-95, 2010 (ESCI)

Sosyal Giivenlik Reformu Sonrasi Tiiketici Olarak Hastalarin Hastane Se¢imi Pazarlama A¢isindan Bir
Alan Arastirmasi

OZDEMIR E, KILIC S., AYDIN Z. B.

Uludag Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.29, no.1, pp.1-27, 2010 (Peer-Reviewed Journal)
How Can Independency Level of an Independent Regulatory Agency in Alcohol Market Affect Alcohol
Marketing The Turkish Case

Nargelecekenler M., SOBACI M. Z., 0ZDEMIR E.

Akdeniz Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.10, n0.20, pp.141-166, 2010 (Peer-Reviewed



Journal)
XLVL. Rekabet istihbarat1 Toplama ve Etik Bir Alan Arastirmasi
Ozdemir E.
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