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Onerisi
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4. Uluslararasi 29 Ekim Bilimsel Arastirmalar Sempozyumu, Adana, Turkey, 29 - 30 October 2022, pp.54-55
TURK KULTURUNUN ULUSLARARASI OLCEKTE iLK MARKALASMA CALISMASI OLARAK KARADENiZ
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Dogan C., Yavru I. B.

Sosyal Bilimlerde Covid-19 Calismalar1 Kongresi, istanbul, Turkey, 30 September 2021, pp.120-121

LEANING AND REASONS IN THE BEHAVIORS OF TURKISH CONSUMERS IN BUYING AND NOT
PURCHASING PRODUCTS FROM SYRIAN TRADES

Cevik Ata D., Dogan C.

Uluslararasi izmir Iktisat Kongresi, Izmir, Turkey, 11 - 12 September 2021, pp.137-138

THE DEFINING PURPOSES OF NATION BRANDING AND NATION BRANDING

Dogan C.

13. International Conference of Strategic Research on Scientific Studies and Education, Antalya, Turkey, 26 - 29
May 2021, pp.134-138
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CONSUMER BEHAVIOR ARISING WITH CORONA PHOBIA: CONSUMER FEAR

Dogan C.

WORLD CONFERENCE ON PANDEMIC STUDIES-I, Ankara, Turkey, 01 May 2021, pp.66-67

IMPORTANT OF HAGIA SOPHIA IN NATION BRANDING OF TURKEY

Dogan C.

2. HAGIA SOPHIA INTERNATIONAL CONFERENCE ON CULTURE, CIVILIZATION AND MULTIDISCIPLINARY STUDIES
IN SOCIAL SCIENCES, istanbul, Turkey, 5 - 06 May 2021, pp.22-23

XIV. EXAMINATION OF SPECIAL DAY CELEBRATION CULTURE IN THE CONTEXT OF HEDONIC ADAPTATION
Dogan C.
2. INTERNATIONAL CULTURE, ART and LITERATURE CONGRESS, 2 - 04 May 2021, pp.304-305
XV. BRAND ANTHROPOMORPHISM: HUMANIZING OF BRANDS
Dogan C.
IV. INTERNATIONAL ANKARA CONFERENCE ON SCIENTIFIC RESEARCH, Ankara, Turkey, 10 - 11 April 2021,
pp.225-226
XVI. Turkey’s Nation Branding Impact Of Humanitarian Aid From The Perspective Of Humanitarian
Diplomacy
Dogan C.
2. INTERNATIONAL GOBEKLITEPE SCIENTIFIC STUDIES CONGRESS, Sanlurfa, Turkey, 20 - 21 March 2021, pp.74-
75
XVIL. Uludag Universitesi Inegdl Meslek Yiiksekokulu Ogrencilerinin Demografik Yapilari ile Sosyo Kiiltiirel
Yapilarinin Iliskilendirilmesi
DOGAN C.
Afyon Kocatepe Universitesi II. Meslek Yiiksekokullar1 Kongresi, Turkey, 23 - 24 May 2014
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